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Using Social Media for Traffic Safety
Kevork Kurdoghlian

Glendale Police Department



Part 1 
Context



• Communications Manager at 
Glendale PD for 1 year

• Former local news reporter 
and local government 
communications consultant

• Studied Political Science at 
UCLA and Public 
Administration at USC

• Social media for me started 
in 2007 with a Myspace page

• Passionate about information 
and the impact traffic has on 
the quality of life

Kevork Kurdoghlian



• 250 sworn officers, 
including 3 traffic cars, 2 
traffic sergeants, 1 traffic 
lieutenant, 15 motor 
officers and one traffic 
detective

• Through OTS grants in 
2023, Glendale PD wrote 
595 traffic citations and 
589 speed citations, made 
33 arrests, and held 4 DUI 
checkpoints, 15 DUI 
saturation patrols, and 4 
Start Smart Teen Driving 
Safety Courses.

Glendale Police Department



• Glendale PD primarily 
focuses on creating 
content for Instagram

• The Department also use 
Facebook, X, Threads 
and TikTok to varying 
degrees

• Other important 
channels are Nextdoor 
and Neighbors (Ring) 

Glendale Police + Social 
Media



Glendale + Traffic



Glendale + Traffic + Social 
Media



Part 2
How the Glendale Police 

Department Use Social Media to 
Motivate People to Prioritize 

Traffic Safety



• Community building, or 
community relations, on 
social media requires 
creating content that:
– Reaches as many people as 

possible in your target 
audience

– Grows your audience on 
social media

– Allows your audience to 
connect with each other 
through your content

Building Community 
(Relations)



Part 3
What You Can Do to Engage 

With and Promote Content on 
Social Media Related to Traffic 

Safety



• Look for community 
partners who share the 
common goal of traffic 
safety

• The team you build in 
real life will be the 
driving force behind your 
social media presence

• Don’t partner with trolls. 

Cooperation (Championship 
Team)



• Content – collection, 
consumption, 
engagement, editing, 
publishing, projecting – 
takes time. 

• Consistency (on your 
own terms) is key. 
Examine your capacity 
and proceed 
accordingly.

• Catalogue then leverage 
existing (partner) 
resources.

Content (Industriousness)



• Create a feeling
• Find creators who 

produce content you 
would feel comfortable 
applying to traffic safety

• Communicate your 
“why”

• Orient toward solutions 
and solving people’s 
problems

Creativity (Inspiration + 
Enthusiasm)



Part 4
How is Glendale PD encouraging 
a safety culture within the city 

through social media?



• Reinforcing traffic 
enforcement
– Visibility is a crime deterrent

• Meeting the conversation 
where it is (when 
appropriate)
– Contextualize, not 

sensationalize
– Civility, not snarky
– Unite, not fight

• Move the conversation off 
social media (when 
appropriate)
– Traffic Townhall Meeting

Social Media for a Safety 
Culture



Thank you for listening!
kkurdoghlian@glendaleca.gov

(818) 548-3140





NEXT STEPS

WEBINARS
STAY CONNECTED



gosafelyca.org/trafficsafetychampion/

trafficsafetychampion@ots.ca.gov

916-509-3030

THANK YOU!
Please look for a follow-up survey to 
this webinar.  We value your feedback 
and are open to any ideas or 
suggestions for future meetings.
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